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Background



Background

Cooperative project of Stuttgart Media 
University with Reutlingen University and 
Aalen University. 

Goal: Fostering the entrepreneurial culture
at the university. 



Funnel-logic –
why we start with the attitude
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Main questions of the study

1. Focus: Entrepreneurial Culture @University / What 
factors influence start-up culture at the university? 

2. Focus: Visibility of Entrepreneurship Centers / Which 
factors influence the visibility of founding at the 
university?

3. Focus: Student‘s attitude towards entrepreneurship/ 
Which factors influence the students' attitude 
towards the topic of founding a company?



Why the students perspective matters

• Primary focus: assessing what students think about
entrepreneurship and subsequently,

• How educators can address those perceptions in the design of 
their Entrepreneurship Education

• A common Entrepreneurship Education Design considering
critical factors and pedagogical approaches does not yet exist

• Educators need to design their education based on their own 
experience and the recipients perspective, therefore
increasing students Entrepreneurial Attitude and Intentions
(Fayolle & Gailly, 2015; Linán, 2004)



Why the students
perspective matters II

• The overall objective of Entrepreneurship Education is 
„awareness-raising“ (Linán, 2004; Fretschner & Weber, 2013) 

• „Where the students come from“ (i.e. their background and 
foundation) should be considered while designing an 
educational programme

• Our paper presents survey results of n=2.698 undergraduate
university students pertaining their entrepreneurial attitude



Data & 
Method



Structure

• Questionnaire study (paper-based and online) 
• Survey took place in 4 phases from Okt 2017-März 2019
• Target group: Bachelor students in the 2nd semester
• Questionnaire in 3 different universities: Stuttgart 

Media University, Reutlingen University, Aalen 
University.

• Explorative character / informed our project design 



Data Set



Data Set

• 2.698 participants in total (during 4 phases min. 500) 



Data Set

Field of study:
• 44% of students enrolled in engineering and IT
• 37% of students enrolled in business adminstration

and law

Gender:
• 48% female students
• 52% male students

Age:
• Sample ranged between 16-49 years

Entrepreneurial Background:
• Approx. 30% had at least one parent self-employed/ 

active as a co-owner of a company



Measurements

Entrepreneurial 
Intent

Entrepreneurial
Activity
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Entrepreneurial
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Limitations

• Explorative character
• Informed our project design 



Explorative
Insights



Entrepreneurship as a perspective / 
Unternehmensgründung kann ich mir als Perspektive vorstellen. 

Male students lean towards being more open and positively inclined to the issue of 
being autonomous business-owners



Entrepreneurship as a perspective / 
Unternehmensgründung kann ich mir als Perspektive vorstellen. 

Female students are more reluctant towards this topic, 
the statement "I don't know" was chosen as the top answer followed by "rather not 

agree“. Solely 7% fully agree with seeing “starting a venture” as a personal career 
possibility.



Positive Perception of Entrepreneurship: 
Reasons why students would start a venture



Positive Perception of Entrepreneurship: 
Reasons why students would start a venture
Gender comparison – Top 3 reasons for male students



Positive Perception of Entrepreneurship: 
Reasons why students would start a venture
Gender comparison – Top 3 reasons for female students

Also: significantly more women than men state "getting involved in 
society" as a reason for starting their own venture.



Positive Perception of Entrepreneurship: 
Reasons why students would start a venture

Overall, individual freedom and self-
realization are more important for the 
students than financial or career 
motivators. 



Negative Perception of Entrepreneurship: 
Reasons why students would not start a venture



Negative Perception of Entrepreneurship: 
Reasons why students would not start a venture
Gender comparison

Almost two-thirds of all female students would decide against starting a 
business because of “high insecurity/fear”



Negative Perception of Entrepreneurship: 
Reasons why students would not start a venture
Gender comparison

Also, “lack of qualification” is more prevalent in nearly a quarter of 
women as compared to men



Recommendations



Insights from the study

We need to 
shape and talk about 
Entrepreneurial Attitudes

First, Entrepreneurship Education needs to shape the Entrepreneurial 
Attitude of students in order to then develop certain skills. Influences
by the social environment of the students need to be acknowledged
and role-models need to be identified.



Insights from the study

Discuss Motives & Obstacles 
for Entrepreneurship from 
different perspectives

Special teaching formats should discuss motives and obstacles for/against 
startup creation and entrepreneurship. Different paths to entrepreneurship 
should be presented in front of students such as e.g. part-time-entrepreneur, 
accidental entrepreneur, so called “mompreneurs”, solo-entrepreneurs etc.

Entrepreneurship Education will become an important way to develop students’ 
own, individual path to Entrepreneurship (see Fretschner and Weber 2013; 
Welsh et al 2016)



Insights from the study

Fears of financial risk
& lack of funding needs 
to be addressed

The usual focus of Entrepreneurship Education formats are components such as 
ideation and creativity. However, new teaching formats that take away students' 
fears of financial risk in the area of sensitization and awareness education need to 
be created. Real financial risk needs to be discussed by concepts such as e.g.
bootstrapping etc. but also by informing students about support systems such as 
e.g. the EXIST program. The fear of entrepreneurial failure could also be discussed 
by referring to notable research insights (Kuckertz et al, 2015). 



Encourage existing 
motivators & design and 
communicate Entrepreneurship 
Education accordingly

Insights from the study

The strongest motivators for a venture are the possibility to realize own ideas 
(79%) and personal and individual freedom (65%). These potential catalysts should 
be integrated better and communicated more in Entrepreneurship Education 
programmes. Entrepreneurship Education should encourage individual strengths 
of each student in order to find their own “purpose”. 



Publication Spinnovation Study

https://spinnovation.info
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