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• Introduction of the speakers and their organisations

• Aim of the research and methodology

• Origin labelling (and marking) in international trade

• Findings

• Recommendations

• Further research (second and third level)
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• Kolja Mendel, Managing Partner, Mendel Verlag GmbH & Co. KG, Witten, 
Germany

• Marc Bauer, Head of Unit, Chamber of Commerce and Industry of the 
Stuttgart Region, Germany

Introduction of Speakers
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• IHK Region Stuttgart (CCI Stuttgart) …
- is located in the region of Stuttgart;
- is a public body with compulsory membership; 
- has 160,000 member companies; 1/3 trade register, 2/3 small companies.

• The Stuttgart region accounts for 4% of Germany’s GDP and has a 70% 
export ratio.

Huge importance of international trade

CCI Stuttgart and International Trade
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• Responsibilities of public administration:
- issuing Certificates of Origin (CoO) and Carnets A.T.A
- certifying trade documents based on the requirements of the importing 

countries.

• Services for member companies comprise information and training on 
foreign trade topics such as:
- WTO framework and FTAs
- customs and simplified procedures, export controls
- rules of origin (RoO), labelling requirements, ..

CCI Stuttgart and International Trade
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• (Member) companies’ interests are represented by and in diverse fora: 
- DIHK: Association of German Chambers of 

Industry and Commerce, Berlin 
(with an office in Brussels)

- Chambers Abroad in more than 80 countries
- networks via e.g. ICC, Paris

(Commission on Customs and Trade Facilitation)

CCI Stuttgart and International Trade
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• Mendel Verlag is a specialised service provider focussing on global 
information on applied measures in foreign trade:
- market-leading publications for the German speaking audience
- dedicated editorial department and world-wide network 
- divisions MendelOnline, MendelContent and MendelResearch.

• Main provider of data content on tariff and non-tariff measures in Europe:
- external provider of EU Commission’s Market Access Database (MADB)
- supplier of online databases for S-GE (CH) and Innovation Norway
- data provider for SAP ERP and GTS, MIC and others.

• MendelResearch offers individual research and delivers tailor-made 
results for questions on applicable measures in foreign trade.

Mendel Verlag and MendelResearch
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• Reasons for comparative research on origin labelling requirements:
- frequent questions and difficulties of member companies and users
- discrepancies between RoO and origin labelling requirements
- uncertain country specific regulations
- available information often outdated
- costly procedures, both for SMEs and corporations

• Aim of the research (first level):
- Are there labelling of origin requirements in place?
- Which products are covered?
- What is the basis of the regulation(s), e.g. customs or consumer 

protection legislation?

Aim of the Research
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• Focus on 108 countries (as currently covered by the MADB of the EU) plus 
the EU level itself

• Primary sources research to achieve reliability (in contrast to secondary 
sources evaluation): 
- correspondents
- (official) contacts
- legal sources.

• Concise questionnaire with individual follow-up 

• High efforts supported by the Enterprise Europe Network (EEN)

Methodology
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• Different and multiple requirements for an indication of origin:
- commercial invoice (and further supportive documentation)
- customs import declaration (and further import documents like permits)
- Certificate of (non-preferential) Origin (CoO)
- proof of preferential origin
- origin labelling (and marking)
- voluntary labelling as a free choice or even a practical need.

• Different responsible authorities:
- customs authorities
- consumer protection, market surveillance or specific authorities
- courts of justice (unfair competition/false voluntary indications).

Origin Labelling (and Marking) in International Trade
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• Different legal bases:
- Article IIII and Article IX of GATT 1994, respectively
- WTO Agreement on Rules of Origin (ARO)
- Madrid Agreement on Repression of False or Deceptive Indications
- national customs legislation
- national consumer protection legislation
- specialised legislation on certain products.

• Terms and definitions rather clear in theory than in practice:
- country of origin marking
- country of origin labelling
- and last but not least: origin as such.

Origin Labelling (and Marking) in International Trade
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• These multiple and complex requirements necessarily result in practical 
obstacles for operators but also for the administrations.

• As illustrative examples from trade reality we look at two cases:
- export of EU manufactured water taps into a GCC country
- export of products in the CKD state to the same region.

• In these examples we have the requirements of
- commercial invoices and customs declarations (of course)
- Certificates of Origin
- compulsory country of origin marking (labelling)
- non-acceptance of EU as an origin.

Origin Labelling (and Marking) in International Trade
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• For the purposes of the research marking was seen as a specific case of 
labelling.

• In practice the marking requirement may be indeed fulfilled by labelling (for 
instance on the packing of the product).

• The goal was to cover all requirements for the indication of a country of 
origin on the products (and not just on the accompanying documents).

• Origin labelling requirements may be divided into general requirements 
applicable to basically all good and specific requirements for certain goods.

Origin Labelling (and Marking) in International Trade
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Origin Labelling (and Marking) in International Trade
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Origin Labelling (and Marking) in International Trade
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• As a quantitative result for the 109 customs territories covered:
- 23% apply a general requirement
- 71% apply a specific requirement
- 6% do neither apply a general or a specific requirement.

• As a qualitative result the specific requirements:
- may relate to all products offered to consumers (14% of the countries)
- more often relate to specific products such as foodstuffs, 

pharmaceuticals, cosmetics etc. (57% of the countries).

• False indications, however, are prohibited in any destination country 
regardless of the product group (and discrepancies are always a risk…).

Findings of the Research
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• As general findings can be summarised:
- even a concise and simplified questionnaire often required clarification
- answers differed depending on which authority was addressed
- enquirers were passed on to other authorities
- it is distinguished between rules and habits, legal regulations and 

practical enforcement
- regulations often are not formulated clearly, sometimes however are also 

very extensive and thus complex (no rule without exception …)
- with enough time and efforts it is of course possible to overcome the 

obstacles in this field …
- … as the solved problem of one competitor remains the one of the others.

Findings of the Research
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• Origin labelling requirements should be restricted to:
- clearly specified consumer products
- retail or online sale
- surveillance at entry into the market.

• For non-consumer (e.g. investment goods) it should be sufficient if:
- origin is documented as per the usually required means
- customs authorities monitor this documentation at importation.

• This clear approach and distinction would avoid difficulties with 
intermediate goods and would also reduce efforts and related costs. 

Recommendations
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• Different regulations for origin labelling – often related to consumer 
protection – need to be either unified or at least clearly communicated.

• Only NPRoO should be used for labelling requirements and either base on 
rules of the exporting country or the ARO (see ICC statement on NPRoO).

• More transparency is desirable on requirements as to the:
- place and time (at the border or before entering the (consumer) market)
- language of labelling
- further associated requirements for the (product specific) labelling.

• Labelling requirements in general should be part of WTO TFA agreement 
and the information policies agreed upon.

Recommendations
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• Further research (second and third level) is intended on the following 
aspects:
- follow-up and updating of the results of the first level
- further differentiation and clarification of the results
- place and time of labelling (marking)
- language requirements
- possible wording and abbreviations of origin labels or marks
- further requirements as to the type of labelling or marking (especially 

exceptions allowed and the possibility to use stickers)

Further Research (second and third level)
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• The research results in German language may be found under:

www.stuttgart.ihk.de (document number 3463212)

• Country specific information on both origin and further labelling 
requirements in the English language may be found: 
- in the EU: Market Access Database (MADB)
- in Switzerland and Liechtenstein: Customs Database of S-GE
- worldwide: in MendelOnline’s import formalities section

(subject to the respective licence conditions)

Sources
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Thank you for your attention!

Kolja Mendel
Mendel Verlag GmbH & Co. KG
Gerichtsstr. 42, 58452 Witten, Germany
Tel.: +49 2302 202930
Fax: +49 2302 2029311
E-mail: info@mendel-verlag.de
Web: www.mendel-verlag.de

Marc Bauer
IHK Region Stuttgart
Jägerstr. 30, 70174 Stuttgart, Germany
Tel.: +49 711 20051235
Fax: +49 711 20051435
E-mail: marc.bauer@stuttgart.ihk.de 
Web: www.stuttgart.ihk24.de


