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NEA tasks and commentaries 
Students must complete: 

1) Statement of Intent

2) An individual media production for an intended audience, applying their knowledge
and understanding of media language and representation.

The NEA booklet each year contains three briefs. Students musts choose one brief 
and create a media product to fulfil the requirements of that brief. 
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Student response C 

Brief 
Brief Minimum requirements 

Create a front page, a contents page and 
a double page spread feature for a new 
‘Special Interest’ (eg trains, cars, fashion, 
food and nutrition, health) magazine, 
created by an independent publisher for 
a niche audience of 20-35 year olds.  

4 pages in total, including at least 7 
original images. 

You may select the area of interest for 
this magazine but, as you will need to 
create original images, it should be 
something that you will be able to take 
appropriate photographs for.  

You should ensure to be specific about 
what the special interest is on your 
Statement of Intent. 

Front cover: 
• Title for a new magazine and

masthead
• Selling line
• Cover price
• Dateline
• Main cover image
• At least 5 cover lines

Contents page
• Full list of contents for the magazine
• At least 3 images related to different

articles (these images must not be
the same those used on the front
cover or in the double page spread)

Double page spread 
• Headline, standfirst and subheadings
• Original copy for double page feature

(at least 400 words) that links to one
of the cover lines on the front cover

• Main image and other smaller images
as required

• Representations of a social group,
event or place that is relevant to the
magazine topic

• Pull quotes and/or sidebar

Both
• Clear brand and house style for the

magazine, including use of images,
colour palette and fonts

You should create three print adverts as 
a campaign to promote a product or raise 
awareness of an issue related to the 
content of the specialist magazine 
created for this brief.  

Each advert should demonstrate clear 
targeting of the niche audience identified 
in the first task of this brief.  

Each advert should use at least one 
unique image but the advertising 
campaign should appear coherent. 
Audiences should recognise each advert 

• Appropriate layout and design
choices for each advert 

• Three different adverts, each aiming
to engage the targeted niche
audience

• A common visual style to the overall
campaign creating a recognisable
brand/visual identity for the
product/issue

• At least three original images across
the three adverts with a different
dominant image in each advert –
these must be images generated
specifically for the adverts
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as being part of the same campaign. • Images should be created and
chosen to appeal to the target
audience

• Appropriate layout, design and
content choices relating to the
placement of the adverts

• Appropriate choices of font, type
sizes and colours to create meaning

• Appropriate consideration of the
industrial context of production
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Statement of intent 
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Commentary 

Statement of intent: 
Personal and repetitive - not focused on the requirements of the briefs/tasks. 
Audience is dealt with in a simplistic way. Descriptive and evidence of writing after 
production. Some theory mentioned but no concrete plans linked to stated 
aims.‘What’ is offered but there is no focus on ‘how’.  

Mark awarded: 5 

Production: 
The front cover shows some knowledge of codes and conventions and is making 
media language/design choices based on the genre of the magazine being created. 
The cover is not fully successful though - some aspects are difficult to read and there 
is a lack of visual coherence. Similarly the inner pages lack clarity and have missed 
presenting information using conventions of the form. The ‘paint splat’ offers some 
idea of a house style but this is not used appropriately. Adverts simply present 
images on the page there is little engagement with the form and function of these 
products. There is no call to action, no contact details etc.  

Mark awarded: 

• Media Language: 7

• Media Representation: 7

• Industry and Audience: 8
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